

Step 3: Audience Analysis and Segmentation – Activity Notes

Identify what you would want to know about your audience, considering:
* Demographics
* Behavioural characteristics
* Psychographics

Think about where you would get the information
10 minutes 
Prepare to discuss as a group

Audience Segments:
1) Occupants of homes, especially parents, who allow visitors to smoke but are responsive to smoke-free home messages and have few barriers with regard to making their homes smoke-free.

2) Occupants of homes, especially parents who are smokers themselves, but are responsive to smoke-free home messages and have few barriers with regard to making their home smoke-free.

3) Occupants of homes who are responsive to smoke-free messages but have barriers in making their homes smoke-free.

4) Smokers who are resistant to behaviour change.


=============================================
COMMENTS:
Experience asking people to not smoke in their homes - 
How many people live in homes vs. apartment buildings 
Easy outdoor access; relatively high self-efficacy; education levels; how to reach those people


How many people live in the homes of the same mindset - are they being supported
Language spoken at home - mass media channels they use


How much time they spend at home - may affect their perceptions about how vulnerable their children to SHS 
What are their perceptions of barriers; where they are in the stages of change model

Current behaviours and perceived benefits and fears associated with making a change; self-efficacy; have they tried to quit in the past; knowledge of their consequences related to smoking and their children; income level (smoking may be one of few sources of pleasure); values and beliefs - related to being told what to do; 

