SUSTAINING THE ISSUE:  CHECKLIST

	
	1.  Disseminate messages to intended audiences frequently and consistently over a sustained period.

	
	2.  Use no or low cost health communication strategies with high reach to increase/maintain audience awareness of the issue.

	
	3.  Use communication materials and resources that have already been developed (when possible/appropriate).

	
	4.  Establish credibility with media representatives by providing accurate, relevant and timely information.

	
	5.  Provide information to the audience/s (public, decision makers, partners) on how work to date has resulted in some progress towards goals.

	
	6.  Produce sufficient quantities of awareness-raising materials when funds are available so that they are available for future use.

	
	7.  Ensure that project partners are prepared to include the promotion of the issue in their related work.

	
	8.  Involve participants of programs in the promotion of the issue (provide them with materials and encouragement).

	
	9.  Ensure group commitment to training project members in developing communication campaigns.

	
	10.  Recruit and train local opinion leaders to act as spokespersons for the issue.

	
	11. Ensure that effective messengers are in place to promote the issue to the respective audience/s.


