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Internet has become one of the most used communication media. This and the fact that no constraining information publishing policy exists have created an urgent need to control the quality of information circulating through this media. To this purpose, the Health On the Net Foundation has initiated the Code of Conduct (HONcode) for the health/medical domain. This initiative proposes guidelines to information providers, with the aim, on the one hand, of raising the quality of data available on the Net and, on the other hand, of helping to identify Internet sites that are maintained by qualified people and contain reliable data. The HONcode mainly includes the following ethical aspects: the author's credentials, the date of the last modification with respect to clinical documents, confidentiality of data, source data reference, funding and the

advertising policy. This article presents the HONcode and its evolution since it was launched in 1996.
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Medicine on the Net; 8 (1) Jan 2002, p.6-7

AB: Abstract

Many consumers perceive a lack of clearly defined ethical standards and guarantees in the provision of electronic health information (eHealth information), a fact confirmed by a Harris

Interactive poll which indicated that 80 per cent of respondents would trust health insurance Web sites more if they had an accreditation or seal of approval; and 77 per cent said that this would increase their trust in hospital Web sites. Discusses the elements that could be included in such a set of eHealth ethical guidelines and the important work carried out by four organizations: The Health On the Net; The American Medical Association; The Health Internet Ethics (Hi-Ethics); and The Internet Healthcare Coalition. (The author may be contacted by electronic mail at [mailto:lca@metaforix.com]).
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Medicine on the Net; 7 (4) Apr 2001, p.9-10

AB: Abstract

As the fortunes of the dot.com businesses wax and wane, there has been a call for greater ethical control over electronic health (ehealth) Web sites and databases. One response has been the

introduction, in May 2000, of the Internet Healthcare Coalition's e-Health Ethics Initiative's e-Health Code of Ethics. This code includes for the first time broad based participation from all

parties with a vested interest in e-Healthcare, including for-profit companies, government, academia and consumers. The eight guiding principles of the Code are noted, focusing on:

candour; honesty; quality; informed consent; privacy; professionalism in online health care; responsible partnering; and accountability. Compares this code of ethics with other, similar

codes; concluding that, although they may seem contradictory, they are in fact complementary.
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Health on the Net Foundation: Quality issue on the web and HON
http://www.hon.ch/Global/Press/FAQs_HONcode.html
HON Code of Conduct (HONcode) for medical and health Web sites

http://www.hon.ch/HONcode/Conduct.html
Towards ethical guidelines for e-health: JMIR Theme Issue on eHealth Ethics
http://www.dermis.net/jmir/2000/1/e7/
http://www.dermis.net/jmir/2000/2/e13/
Global Family Doctor:  Wonca (World Organization of Family Doctors) online ethical guidelines
http://www.globalfamilydoctor.com/ethical_guidelines.htm
Oregon Health Sciences, Graduate Program Distance Learning Medical Informatics: Medical Internet : Ethics and the medical internet
http://www.journeyofhearts.org/jofh/jofh_old/minf_528/medint.htm
Includes a directory of additional sources.
AMA : Guidelines for Medical and Health Information Sites on the Internet: II Principles for advertising and sponsorship
http://www.ama-assn.org/ama/pub/category/1905.html
Lundberg, G. The Ethics of the Medical Internet, Medscape’s Advertising Policy. MedGenMed, September 10, 1999

Internet Health Coalition. eHealth code of ethics.

http://www.ihealthcoalition.org/ethics/ehcode.html
Health Internet Ethics: Ethical principles for offering internet health services to consumers
http://www.hiethics.org/Principles/index.asp
Heart and Stroke Foundation Privacy policy
http://ww2.heartandstroke.ca/Page.asp?PageID=417
Includes some statements about how they incorporate advertising into their site. 
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