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Witte, K. & Allen, M. (2000). A meta-analysis of fear appeals: Implications for effective public health campaigns. Health Education and Behavior, 27, 591-615.
The fear appeal literature is examined in a comprehensive synthesis using meta-analytical techniques. The meta-analysis suggests that strong fear appeals produce high levels of perceived severity and susceptibility, and are more persuasive than low or weak fear appeals. The results also indicate that fear appeals motivate adaptive danger control actions such as message acceptance and maladaptive fear control actions such as defensive avoidance or reactance. It appears that strong fear appeals and high-efficacy messages produce the greatest behavior change, whereas strong fear appeals with low-efficacy messages produce the greatest levels of defensive responses. Future directions and practical implications are provided. (PsycINFO Database Record (c) 2004 APA, all rights reserved)

Janis, I. & Feshbach, S. (1953). Effects of fear-arousing communications. Journal of Abnormal and Social Psychology, 48, 78-92.

"The experiment was designed to investigate the effects of persuasive communications which attempt to motivate people to conform with a set of recommendations by stimulating fear reactions . . . . The over-all effectiveness of a persuasive communication will tend to be reduced by the use of a strong fear appeal, if it evokes a high degree of emotional tension without adequately satisfying the need for reassurance." (PsycINFO Database Record (c) 2004 APA, all rights reserved)

TI: Title

Fear appeals in social marketing: Strategic and ethical reasons for concern

AU: Author

Hastings, Gerard; Stead, Martine; Webb, John

SO: Source

Psychology & Marketing. Special Fear Appeals in Social Marketing Campaigns. Vol 21(11), Nov 2004, pp. 961-986

DE: Descriptors

*Fear; *Marketing; Positive Reinforcement

AB: Abstract

This article criticizes the predominant use of fear appeals in social marketing. Laboratory studies, which have been the basis for most of the research on fear appeals and which generally suggest that high fear works, have limitations that include forced exposure, short-term

measurement, and an overdependence on student samples. Although, unfortunately, field research evaluations of fear appeals are few, they usually reveal that fear has both weaker effects and unintended deleterious effects in real-world social marketing campaigns. Ethical concerns about fear appeals include maladaptive responses such as chronic heightened anxiety among those most at risk and, paradoxically, complacency among those not directly targeted, and

increased social inequity between those who respond to fear campaigns, who tend to be better off, and those who do not, who tend to be the less educated and poorer members of society. Alternatives to fear appeals are the use of positive reinforcement appeals aimed at the

good behavior, the use of humor, and, for younger audiences, the use of postmodern irony. (PsycINFO Database Record (c) 2004 APA, all rights reserved) (journal abstract )

TI: Title

Evaluation of a health promotion programme to prevent the misuse of androgenic anabolic steroids among Swedish adolescents

AU: Author

Nilsson, Sverker; Allebeck, Peter; Marklund, Bertil; Baig, Amir; Fridlund, Bengt

SO: Source

Health Promotion International. Vol 19(1), Mar 2004, pp. 61-67

DE: Descriptors

*Adolescent Attitudes; *Drug Abuse Prevention; *Drug Education; *Health Promotion; *Steroids; Drug Abuse; Program Development

AB: Abstract

The aim of this study was to design an appearance program in order to prevent the misuse of androgenic anabolic steroids among adolescents and to evaluate the adolescents' perception of this program. The study was performed in all schools in a primary health care area on the

south west coast of Sweden. The Intervention targeted all 16- and 17-year-old males and females (n=921). The intervention and evaluation were completed by 451 boys. The strategy of the appearance program was to create awareness of and to discuss attitudes towards steroid

hormones among these adolescents. Youth leaders and health workers, who discussed these subjects with adolescents over a period of 2 years, carried out the intervention program. The perception of the program was analyzed anonymously using questionnaires. Effects on the

total population of youths were assessed by two cross-sectional surveys. The intervention program was well received by the adolescents. The misuse of androgenic anabolic steroids had a tendency to decrease after the program. We demonstrated a method for involving the community in a program to reduce misuse of anabolic steroids and showed that youth were sensitive to our discussions about appearance and attitudes. This study indicates that drug abuse among adolescents can be decreased by health promotion activities, such as group discussions. Controlled studies are needed before the results of this program can be generalized. (PsycINFO Database Record (c) 2005 APA, all rights reserved) (journal abstract )

TI: Title

Increasing the safety of children's vehicle travel: From effective risk communication to behavior change

AU: Author

Will, Kelli England; Geller, E Scott

SO: Source

Journal of Safety Research. Vol 35(3), Fal 2004, pp. 263-274

DE: Descriptors

*Commuting (Travel); *Ground Transportation; *Injuries; *Safety; *Safety Devices; Behavior Change; Risk Management; Risk Perception

AB: Abstract

Introduction: When installed and used correctly, child safety seats reduce the risk of fatal injury by 71% for infants and 54% for toddlers. However, four out of five safety seats are unintentionally misused. Yet, parents fail to participate in safety-seat checks and other child seat interventions aimed at correcting misuse. Method: Such lack of participation is the focus of this article, which argues that most caregivers are naive to their own vulnerability for misusing

their child's seat. Research on risk perception is discussed as a guide to understanding both the high misuse rate and the lack of participation in interventions designed to correct this public safety problem. Results and Impact: A comprehensive intervention plan that incorporates risk communication techniques for maximum parental participation is proposed that includes three essential components: (a) establishing community locations for parents to turn for safety

seat advice, (b) making these locations well known to the public, and (c) increasing caregivers' perceptions of risk of misusing their children's seats. (PsycINFO Database Record (c) 2005 APA, all rights reserved) (journal abstract )

TI: Title

Radon: Appealing to our fears

AU: Author

LaTour, Michael S; Tanner, John F Jr.

SO: Source

Psychology & Marketing. Vol 20(5), May 2003, pp. 377-394

DE: Descriptors

*Childrearing Attitudes; *Emotional Responses; *Fear; *Hazardous Materials; *Threat

AB: Abstract

This study examines the psychological response to the threat of radon gas. This study contributes new information to the theoretical literature pertaining to fear appeals in general and the threat to

children from radon gas in particular. The presence or absence of children living in the home resulted in opposite effects of alternative levels of threat. Those with children in the home were

more motivated to call for information simply as the result of adding a vivid "x-ray sizzle effect" to an otherwise identical video stimulus. When the effect is not in the ad, people without children in the house were more motivated to call. Theoretical insights as to why this occurred are offered. The results also suggest arousal, attitude toward the ad, propensity toward avoidance of maladaptive behaviors, and perceived future likelihood of radon exposure also impact intent

to call for more information on the radon threat. (PsycINFO Database Record (c) 2004 APA, all rights reserved) (journal abstract )

TI: Title

Young people's response to death threat appeals: Do they really feel immortal?

AU: Author

Henley, N; Donovan, R J

SO: Source

Health Education Research. Vol 18(1), Feb 2003, pp. 1-14

DE: Descriptors

*Age Differences; *Death and Dying; *Health Promotion; *Threat; *Tobacco Smoking; Smoking Cessation

AB: Abstract

Threat appeals are used frequently in health promotion, with threats of (premature) death common in some areas, e.g. 'quit smoking or you'll die'. There is a common notion that young people feel they are immortal. Accordingly, we investigated whether young people would

respond less to threats of death than to non-death threats and whether younger people would respond less to death threats than older people. This study was conducted with smokers in two age groups (16-25 and 40-50 years). Each respondent was exposed to one message about the

threat of emphysema, either a death or non-death message. Younger smokers did not respond more to non-death threats than death threats and expressed a higher level of response to all threats than older smokers. It would appear that death threats are effective with young

people and so we conclude that they do not feel immortal. An additional finding was that older females responded significantly more to non-death threats than older males. Death threats may not be effective with older females and a segmentation approach may be advisable when targeting older people using death threats in health promotion campaigns. (PsycINFO Database Record (c) 2004 APA, all rights reserved) (journal abstract )

TI: Title

Addressing cultural orientation in fear appeals: Promoting AIDS-protective behaviors among Mexican immigrant and African American adolescents and American and Taiwanese college students

AU: Author

Murray-Johnson, Lisa; Witte, Kim; Liu, Wen-Ying; Hubbell, Anne P; Sampson, Joe; Morrison, Kelly

SO: Source

Journal of Health Communication. Vol 6(4), Oct-Dec 2001, pp. 335-358

DE: Descriptors

*AIDS Prevention; *Behavior Analysis; *Cross Cultural Differences; *Fear; *Racial and Ethnic Differences; Asians; Blacks; College Students; Immigration; Individuality; Mexican Americans

AB: Abstract

Fear appeals threatening the individual have been shown to be powerful persuasive devices in the cultures where they have been studied. However, most fear appeal research has been conducted with members of individualist cultures. Individualist cultures place self-needs above group concerns, while collectivist cultures place group needs above self-concerns. Little is known about the effectiveness of fear appeals (or other persuasive strategies) in collectivist cultures. Two studies assessed the effectiveness of AIDS-prevention fear appeals threatening the self versus fear appeals threatening the group (i.e., family) on members of individualist and collectivist cultures. The first study focuses on African American and Mexican immigrant junior high school youth (aged 11-16 yrs). The second study focuses on U.S. and Taiwanese college undergraduates. The results indicated that fear appeals should address cultural orientation (i.e., individualist versus collectivist orientation) to achieve maximum effectiveness. The results also

indicate that one cannot assume cultural orientation based on ethnicity. (PsycINFO Database Record (c) 2004 APA, all rights reserved)

TI: Title

Fear and persuasion: Review and re-analysis of the literature (1953-1998)/Peur et persuasion: Présentations des recherches (1953-1998) et d'une nouvelle lecture

AU: Author

Girandola, Fabien

SO: Source

Annee Psychologique. Vol 100(2), Jun 2000, pp. 333-376

DE: Descriptors

*Fear; *Health Education; *Persuasive Communication; *Resistance; Health Behavior

AB: Abstract

Reviews mainly English-language theoretical models of and experimental research on fear appeals, persuasion, and resistance. Factors influencing persuasion dynamics are examined. A 4-stage model concerning fear-based appeals in health communications is outlined: (1) description of the threat, assessment of self-efficacy, and introduction of an action plan; (2) prevention or detection behaviors; (3) control of danger vs control of fear; and (4) risk management (cognitive, affective, and conative dimensions). (PsycINFO Database Record (c) 2004 APA, all rights reserved) 

TI: Title

Examining the influence of trait anxiety/repression-sensitization on individuals' reactions to fear appeals

AU: Author

Witte, Kim; Morrison, Kelly

SO: Source

Western Journal of Communication. Vol 64(1), Win 2000, pp. 1-27

DE: Descriptors

*Anxiety; *Fear; *Individual Differences; *Personality Traits; *Repression Sensitization; AIDS Prevention; Condoms; Threat

AB: Abstract

While fear appeals have the potential to be effective persuasive strategies, individual difference variables often affect the outcomes of these appeals. The present work extends K. Witte's (1992) Extended Parallel Process Model by addressing how individual differences influence reactions to fear appeals. Specifically, the authors explored the influence of trait anxiety/repression-sensitization on the impact of persuasive fear appeals promoting condom usage to prevent AIDS in undergraduates. First, the lack of isomorphism between conceptual and operational definitions of trait anxiety/repression-sensitization was identified. Second, 2 models were proposed to test the influence of trait anxiety/repression-sensitization on reactions to fear appeals (both

moderational and mediational models). The results indicate that one's inherent level of anxiety influences how one perceives both the threat and the efficacy of recommended responses. However, trait anxiety/repression-sensitization appears to have no influence either directly, indirectly, or interactively, on attitudes, intentions, behaviors, perceived manipulation, or message derogation. The exception is defensive avoidance, which appears to be directly related

to one's characteristic level of anxiety. (PsycINFO Database Record (c) 2004 APA, all rights reserved)

TI: Title

Using scare tactics to promote safer sex among juvenile detention and high school youth

AU: Author

Witte, Kim; Morrison, Kelly

SO: Source

Journal of Applied Communication Research. Vol 23(2), May 1995, pp. 128-142

DE: Descriptors

*AIDS Prevention; *Fear; *Psychosexual Behavior; *Safe Sex; *Sensation Seeking

AB: Abstract

Tested the effectiveness of high and low fear appeals to promote safer sex among 92 high and low sensation seekers (aged 14-19 yrs) in a high school and 31 youths (aged 11-18 yrs) in a juvenile detention center. Results indicate that low sensation seekers were persuaded to adopt

safer sex behaviors regardless of the threat level of the fear appeal. High sensation seekers were not persuaded by any presentation. Explanations and recommendations for effectively influencing high sensation seekers are outlined. (PsycINFO Database Record (c) 2004 APA, all rights reserved)

TI: Title

Effects of short-term cosmetic versus long-term health fear appeals in anti-smoking advertisements on the smoking behaviour of adolescents 

AU: Author

Smith, Karen H; Stutts, Mary Ann

SO: Source

Journal of Consumer Behaviour. Vol 3(2), Dec 2003, pp. 157-177

DE: Descriptors

*Adolescent Attitudes; *Advertising; *Health Behavior; *Persuasive Communication; *Tobacco Smoking; High School Students; Human Sex Differences; Smoking Cessation

AB: Abstract

A field study exposed 235 high school students to anti-smoking advertisements over a five-month period to test the effectiveness of short-term cosmetic versus long-term health fear appeals in preventing or reducing smoking. The study was a longitudinal experiment with two

experimental groups and a control group. Smoking behaviour was measured prior to message exposure on television, in magazines and on the internet, and at the end of the study period. The primary results were that average smoking declined for subjects exposed to either type of anti-smoking fear appeal but not for the control group and short-term cosmetic fear appeals were more effective for males but tong-term health fear appeals were more effective for females.

(PsycINFO Database Record (c) 2004 APA, all rights reserved) (journal abstract )

TI: Title

The effectiveness of varying levels of physically and socially threatening fear appeals in a drug prevention context

AU: Author

Schoenbachler, Denise D

SO: Source

Dissertation Abstracts International. Vol 54(1-A), Jul 1993, pp. 250

DE: Descriptors

*Adolescent Attitudes; *Drug Abuse Prevention; *Drug Usage; *Fear; *Messages; Health Education

Sociological Abstracts

TI: Title

How Children and Their Families Construct and Negotiate Risk, Safety and Danger

AU: Author

Backett-Milburn, Kathryn; Harden, Jeni

SO: Source

Childhood, 2004, 11, 4, Nov, 429-447

DE: Descriptors

Family Relations (D287400); Childhood (D123600); Risk (D720000); Safety (D732000); Threat (D865500); Everyday Life (D276900)

AB: Abstract

This article presents an analysis of the family context & everyday negotiations around risk, safety & danger between children & parents in four families drawn from a larger qualitative study. The challenges of analysing accounts from several family members are highlighted.

Case study families are described; & fragments of their interwoven individual & shared biographies, on which respondents regularly drew to legitimate risk-related beliefs & practices, are outlined. The dynamic, fluid & contingent nature of risk construction & reconstruction in everyday family life is discussed & three main themes explored: establishing 'the bottom line'; assumptions, collusions & contradictions around age, siblinghood & time; & contextualizing risk in the conduct of others. The authors conclude that, just as with childhood itself, it is important also to contextualize 'risk' within socioeconomic, cultural & institutional frameworks; & that, for most children, their families both constitute one such context & mediate wider social structures. 21 References. [Reprinted by permission of Sage Publications Ltd., copyright 2004.].

FL: Full-Text Link

http://ids.library.utoronto.ca/ids70/gateway.php?mode=pdf&an=200504964&db=socioabs-set-c&s1=21e0ad893198063d04c948b7955bc7e1&s2=99665167057cb0cae642a892458b4ab1
TI: Title

Child Development and Long-Term Outcomes: A Population Health Perspective and Summary of Successful Interventions

AU: Author

Hertzman, C; Wiens, M

SO: Source

Social Science and Medicine, 1996, 43, 7, Oct, 1083-1095

DE: Descriptors

*Longevity (D473700); *Health (D351000); *Well Being (D916500); *Child Development (D122700); *Socioeconomic Status (D807900); Cognitive Development (D143100)

AB: Abstract

The impact of childhood experiences on subsequent health, well-being, & competence is discussed from a population health perspective, with a particular focus on proven intervention methods. The population health model is based on the claim that the causal pathways for health & mortality are not related to certain life-threatening circumstances, but directly embedded in human biology, so that the early effects of socioeconomic status impact health throughout one's lifetime. This perspective is founded on the interdependency of health, well-being, & competence, all of which are affected by socioeconomic conditions in early life. Drawing on the examples & success stories of various interventionist strategies in the postneonatal, preschool, &

school-age periods, it is concluded that performance in the cognitive socioemotional domains can be modified to significantly improve health, well-being, & competence during a lifetime. 4 Figures, 84 References. Adapted from the source document.

TI: Title

Nothing to Fear but Life Itself: Effects of Life Experiences on Phobias

AU: Author

Magee, William J

SO: Source

American Sociological Association (ASA), 1996

DE: Descriptors

*Phobias (D624600); *Life Events (D462900); *Childhood Factors (D123700); *Family Relations (D287400); Parent Child Relations (D603900); Siblings (D769200); United States of America (D890700) 
AB: Abstract

The effects of negative life events, & parental & sibling behaviors during childhood, on rates of phobia onset are evaluated with retrospective data from US national sample. Experiences that are

uniquely associated with agoraphobia onset are uncontrollable events: natural disasters, fires/floods, severe accidents, parental divorce during childhood, physical assault, combat, & rape/molestation by a nonrelative. Experiences that are uniquely associated with specific

phobia onset are potentially avoidable given high levels of vigilance to cues signalling threats (violence & verbal abuse by adults). Incest & neglect are uniquely associated with social phobia onset. The unique associations of life experiences with phobias are consistent with phenomenological differences among the phobias: agoraphobia involves fear of physical or psychological symptoms (eg, heart racing, panic), specific phobias involve fear of physical harm from external sources, social phobia involves fear of criticism by others. Parental anxiety &

verbal aggression between parents increase risk for all three types of phobia, & parental overprotection increases risk for both social & specific phobias. The effects of parental anxiety are consistent with both social learning & hereditary influences on phobia onset. Sex differences in phobias are independent of these events. 
TI: Title

Effects of Threatening Communications and Mothers' Health Beliefs on Weight Change in Obese Children

AU: Author

Kirscht, John P; Becker, Marshall H; Haefner, Don P; Maiman, Lois A

SO: Source

Journal of Behavioral Medicine, 1978, 1, 2, June, 147-157

DE: Descriptors

*Child/Children/Childhood (081000); *Obesity (302000); *Threat /Threats (464600); *Health/Healthy (208000); *Belief/Beliefs (051870); *Mother/Mothers/Motherhood/Mothering (279000) 
AB: Abstract

Belief-behavior relationships were investigated as relevant to persuasion as a modifying effect on health-related behavior. Examined were the effects of communications with different degrees of threat, & the effect of variable health beliefs on weight change in obese children. Subjects (number of cases = 182), mostly low-income females, were randomly assigned to groups in a three-group design experiment. Communications involved a threatening message, a less threatening message, & no message. Initial interviews were conducted to assess mothers' beliefs about health matters. It was hypothesized that a higher level of threat in the communication would result in greater weight loss. This hypothesis proved correct; the mother's concern with

the child's health was also found to be a significant predictor of weight loss. 4 Tables. N. Jahnke.

MEDLINE

J Health Commun. 2004 Sep-Oct;9(5):461-79. 

Toward reducing youth exposure to tobacco messages: examining the breadth of brand and nonbrand communications.

Lee RG, Taylor VA, McGetrick R.

Department of Marketing and Advertising, School of Business, Quinnipiac University, Hamden, Connecticut 06518, USA. Renee.Gravois.Lee@quinnipiac.edu

Young people cannot escape prosmoking messages in today's society. From magazine advertisements to billboards to promotional products to storefronts, the pervasive landscape of tobacco-related communications is unavoidable. Despite increased restrictions on tobacco advertising and promotion in recent decades, including the 1998 Master Settlement Agreement (MSA), tobacco companies continue to employ an extensive array of marketing communications practices that can reach youth. Moreover, minors encounter tobacco messages not only from branded sources (those paid for by the tobacco firms), but also through nonbranded sources, such as smoking portrayals on television and in films and prosmoking websites. In this article, we critically examine the myriad and far-reaching tobacco messages that young people face. Although tobacco company marketing that can reach minors has undergone much research and public scrutiny, the combined impact of those messages along with nonbrand messages that positively portray smoking has received much less attention. Since all messages communicate, not just branded ones, it is important to examine the breadth of tobacco communications to which young people are exposed. We close by offering recommendations both for reducing youth exposure to protobacco communications and enhancing anti-youth-smoking efforts. PMID: 15513792 [PubMed - indexed for MEDLINE]

J Health Commun. 2004 May-Jun;9(3):259-74. 

The impact of emotional tone, message, and broadcast parameters in youth anti-smoking advertisements.

Biener L, Ji M, Gilpin EA, Albers AB.

Center for Survey Research University of Massachusetts Boston, Boston, Massachusetts 02125, USA. lois.biener@umb.edu

OBJECTIVES: In the context of controversy regarding the optimal characteristics of anti-smoking advertisements for youth, this study examines the impact on recall and perceived effectiveness of variations in the message, emotional tone, reach and frequency of broadcast, remoteness of broadcast, and characteristics of the adolescent audience such as changes in smoking behavior, ownership of cigarette promotional items, and demographic variables. METHOD: A two-wave longitudinal survey of a population-based sample of 618 Massachusetts youth 12 to 15 years old was carried out in 1993 and 1997. A Generalized Estimating Equation (GEE) approach was used to model the recall and perceived effectiveness of eight advertisements as a function of viewer and ad characteristics. RESULTS: Advertisements featuring messages about serious health consequences which had been independently rated as high in negative emotion were more likely to be recalled and were perceived as more effective by youth survey respondents than ads featuring messages about normative behavior for teens or ads relying on humor. Advertising intensity, while contributing to recall, was negatively related to perceived effectiveness. CONCLUSIONS: This study supports mounting evidence that negative emotion in anti-smoking advertisements is effective with youth audiences.

Publication Types:

Evaluation Studies

PMID: 15360037 [PubMed - indexed for MEDLINE]

Health Commun. 2003;15(3):349-66. 

Adolescent reactance and anti-smoking campaigns: a theoretical approach.

Grandpre J, Alvaro EM, Burgoon M, Miller CH, Hall JR. University of Arizona-College of Medicine, Arizona, USA. jgrand@state.wy.us

Children between the ages of 9 and 15 are a high-risk group for tobacco use. The Centers for Disease Control estimates that first use of cigarettes among adolescents has risen 30% over the past decade, and that more than 1.2 million people age < 18 became daily smokers in 1996 alone. Moreover, research indicating that awareness and liking of cigarette advertisements is higher among adolescents than adults underscores the need to devote more effort to understanding reactions to tobacco-related messages. Adding to this problem is the fact that the early gains of some successful anti-tobacco interventions disappear as adolescents age. Drawing on the theory of psychological reactance, a number of hypotheses were tested that addressed the impact of pro- and anti-smoking messages on a variety of outcomes, including participants' intended behaviors, evaluation of message sources, and seeking of disconfirming information. All the messages were created and delivered to 4th-, 7th-, and 10th-grade students via personal computers. The pattern of results supports the theoretically derived hypotheses, indicating that grade level and message type had a significant impact on the processing of tobacco-related messages. Implications and suggestions for future tobacco prevention campaigns are discussed. PMID: 12788679 [PubMed - indexed for MEDLINE]

Br J Health Psychol. 2001 Nov;6(Part 4):327-345. 

Persuading school-age cyclists to use safety helmets: Effectiveness of an intervention based on the Theory of Planned Behaviour.

Quine L, Rutter DR, Arnold L.

Centre for Research in Health Behaviour, Department of Psychology, University of Kent at Canterbury, UK.

OBJECTIVES: To design and evaluate a theory-based intervention to encourage the use of protective helmets in school-age cyclists. DESIGN: Two-by-three mixed design on 97 cyclists who did not initially use a helmet: Condition (intervention/control) x Time (pre-intervention/immediately post-intervention/5-month follow-up). METHOD: The intervention builds on a previous study using the Theory of Planned Behaviour in which we identified a

small number of salient beliefs that predict intention to use a safety helmet and helmet use (Quine et al., 1998). Participants were randomly assigned to intervention or control conditions. The intervention group was presented with a  booklet containing a series of persuasive messages based on the identified salient beliefs, and the control group was presented with a different series of messages concerning a cycling proficiency and bicycle maintenance course. Initial beliefs were measured just before the intervention at Time 1, by questionnaire. The immediate effects of the intervention were evaluated by questionnaire at Time 2. Five months later, at Time 3, the long-term effects of the intervention on beliefs, intentions, and behaviour were assessed. RESULTS: The behavioural, normative and control beliefs and intentions of intervention participants became more positive than those of control participants, and the effect was maintained over time. There was also a significant effect on  behaviour: at 5-month follow-up, none of the 49 control children had taken up helmet wearing, while 12 (25%) of the 48 intervention children had. CONCLUSIONS: The results suggest that in order to promote lasting helmet use in young cyclists, we need to change their beliefs. The intervention reported here may

present an inexpensive solution to the problem of persuading adolescents to use safety helmets. The results point to the value of social cognition theories such as the Theory of Planned Behaviour in the design of effective interventions to change health behaviours. PMID: 12614508 [PubMed - as supplied by publisher]

Nutr Health. 1996;11(1):49-58. 

Healthy eating in schools and "eating disorders"--are "healthy eating" messages part of the problem or part of the solution?

Dixey R.

Faculty of Health and Social Care, Leeds Metropolitan University, UK.

This is a discussion paper which raises questions about the possible links between health education which exhorts young people to watch their weight and eat a healthy diet and the increase in disturbed eating patterns and the desire  to be thin, particularly amongst girls. It doesn't especially offer "answers", but suggests that research would be needed to investigate whether such a link exists. The paper derives from my own concerns as a health educator about how health messages are received. The background to concern about weight among young people is described, and some initiatives in schools which may help are discussed.

PMID: 8817583 [PubMed - indexed for MEDLINE]
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