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From Healthy Border 2010

Health promotion cards: set up to good health

http://www.borderhealth.net/cards1.htm

Health promotion card

http://www.borderhealth.net/cards2.htm

These are not e-cards, but paper cards used to help individuals monitor progress.

From the Heart and Stroke Foundation of Canada

http://ww2.heartandstroke.ca/Page.asp?PageID=24

Sample of article which can be sent by email.

http://ww2.heartandstroke.ca/Page.asp?PageID=33&ArticleID=3598&Src=heart&From=SubCategory

Many/most articles featured on this site may be forward by email though box at bottom of screen.

Health Promotion Board – Government of Singapore

http://www.hpb.gov.sg/hpb/default.asp?pg_id=943

Dyer, Kirsti A; Thompson, Cole D; Reis, Ololade; Romer, Sandra. Using the internet for patient & physician web-education & health promotion. The Third Annual World Congress on the internet in medicine. 

http://www.journeyofhearts.org/jofh/jofh_old/mednet_98

Discusses use e-cards for grief and sympathy.  

E-cards from the European Health Network

http://www.eurohealthnet.org/EuroHealthNet/

Go to the site and search for e-card.

National Youth Anti-drug Media Campaign

Freevibe.com – anti-drug messages for adolescents

http://www.freevibe.com/Share/icards.asp

Cal Poly Pomona 21st Birthday Card

http://www.csupomona.edu/~jvgrizzell/21/card.htm

Results

http://www.csupomona.edu/~jvgrizzell/21/21postbday.htm

Also check one of the slide shows which discuss results of campaign.

Too smart to start

http://www.toosmarttostart.samhsa.gov/pdf/implementation.pdf

p. 83 Statement that e-cards are effective for announcements.

Quit for now (Australia)

http://www.quitnow.info.au/ecard.html

From ABI/Inform

Update: Recycling reminder hits cyberspace 

Danielle Jackson.  Waste Age Overland Park:Nov 2001.  Vol. 32,  Iss. 11,  p. 32 (1 pp.)

Information and Resources on Using E-cards for Health Promotion 
(received as on Feb 9, 2005)

1. Heart and Stroke Foundation (Spoke to Caroline Cassels, National Web-Editor)

H& S did not use e-cards for any fundraising initiative. The only time e-cards were used was last April, where it was used as a thank-you card for the volunteers. So, in this case, e-cards were only used to convey a message of appreciation and not for health promotion per se. No evaluation has been done on these thank-you cards.

When asked about their article forwarding process, Caroline said that they emailed a short video to donors for fundraising. The response wasn’t very overwhelming though. Regards emailing sample articles to audiences, H&S is overhauling their website, and one person is trying to get the number of times an article was passed along, etc. If more information is required on this front, I can talk to the concerned person, and get more details.

2. Here’s a response from Benjamin Herzberg from World Bank Group:
"A few years back, I came across a card system in Japan that was associated with the lottery. You send a best wishes card to someone and together with the card is a preset lottery number. So the recipient of the card can potentially win big. Then when the internet days came in the Japanese guys decided to translate this into e-card. They invested into a US company, which went bankrupt a few years later. Their e-card never caught on, because at the time, the US was already saturated with e-card systems such as bluemontains, etc. Anyhow, I had found at the time that tagging an e-card with a lottery number is a great idea to make people want to send those cards. What best present could you make to a friend or family than to have him or her win the lottery? I find it a great dissemination system. If the prize is not money but an object, it's pretty easy to find a sponsor. Not sure it helps for what you are looking for, but whatever you are trying to accomplish, you could use the idea of having multipurpose e-cards, where a card sent equal some other action."
3. Here’s an interesting (and informative) response from Brian Reich from Mindshare Interactive:
"My name is Brian Reich; I run the Boston Office for Mindshare Interactive Campaigns.  My colleague, Kathy Brady, forwarded me the email you sent to the social marketing list looking for information about the effectiveness of using e-cards to convey a social message.  I ran a campaign for UNICEF last year using online e-cards.  It was designed to support their Trick-or-Treat campaign – a little thank you note for those who are involved.  It was passed around virally, attracted a handful of new sign-ups, etc.  We have also seen success with a game we developed for UNICEF (www.unicefgames.org/heroes) – in that case we were able to deliver a very complex series of messages about UNICEF’s core messages to a wide audience.  And UNICEF international is now pushing health related messages, notably HIV/AIDS awareness, through an online game as well. I’m happy to share my results on the UNICEF cardR30; as soon as I find them (smile).  I also know of some other organizations who have used e-cards successfully to deliver messaging.  For example, Planned Parenthood Federation of America posted Mother's Day cards on its Web site last year and attracted 5,000 new subscribers.  I would worry less about whether e-cards are the right tool to promote your message.  We know they can be effective, if promoted in the right way.  The key is to understand who your target audience is, and how to reach them… and then put the right messaging/interaction along with the e-card to close the loop. I’d be happy to discuss the UNICEF effort with you, or help you to outline what a campaign to communicate health information online might look like."
4. Here’s something from Roxanne LeBlanc from Univ. of Alberta

I believe some groups i.e. environmental organizations, have used postcard  campaigns and if you refer to Putnam's book Bowling Alone I think he refers to groups who exist as virtual organizations and I know I've read of some e-card type of social marketing campaigns? Possibly applicable to HP. 

5. An example from Allison Hauser

The Point 4 the Future program based out of UNCG in Greensboro, NC uses them for folic acid promotion. 

The site - http://point4thefuture.org/ecard.cfm 

The main page - http://point4thefuture.org/ 

(You can just do a guest log-in, you don't have to  register).

6. From Jan Scott

San Francisco is trying out e-cards for partner notification. This is a VERY novel approach in the US. Check the website to see e-cards and get contact info. Also a number of organizations are putting banners on 

websites such as the "Manhunt" site to alert MSM community about HIV/Syphilis, etc., etc. - Good luck - 

http://www.inspot.org/tell-them/ 

inSPOT •> Tell Them

7. This could be a useful paper

There is a great paper on this called Proven Tactics in Viral Marketing: Online Games, Quizzes, eCards, Contests & Buzz Building. It is available from Marketing Sherpa at http://sherpastore.com/store/page.cfm/2090. 
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