View Level Timeline

Plan Name: Folic Acid Campaign
Primary Audience: = Women of childbearing age
Plan timeline: Sep 1st, 2003 to Sep 30th, 2004

To have 90% of women of childbearing age consuming the prescribed amount

Plan Goal: of folic acid each day.
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Network Level
Objective 1

To increase the number of mothers (...

Audience Mothers of women of childbearing age.
Channel Vehicle

Point of PurchaseBrochures and other print materials
Radio Paid ads

Magazines Advertisements

Objective 2

To increase the number of partners ...

Audience Partners of women of childbearing age.
Channel Vehicle

Displays Display

Magazines Advertisements

Radio Paid ads
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