Drawing Out Reactions to Your Creative Ideas, Ads and Materials

When creative ideas, ads and communication materials are tested in small group situations, it is very important to get the honest opinion of each and every individual. Without individual input, you are left guessing – “Did most people react that way, or was it half the group, or was it just a couple of people who managed to sway the group?”. 

To get the input of each individual, follow these steps. 

1. Let the group see and/or hear a manageable amount of new material, e.g., 1 TV ad, a message concept, a booklet. Tell them that they have to rate it themselves before they are allowed to talk about it.

2. Ask them to rate it on a scale of 1 – 7 (see below), and jot down a couple of words about why they gave it the number they did.

3. If appropriate, ask them to signify their emotional reaction by choosing 1 or 2 colors that tell how it made them feel (see below). Ask them to jot down a few words about why they chose those colors.

4. Go around the room and ask each person to reveal their ratings.

5. Go back and get each person to briefly talk about the reasons for their ratings. Ask probing questions of the individuals.

6. Then, engage the larger group in discussion of the different reactions using open ended questions and probing to draw out more content.

Number Rating ( Note this is not scientific, it is simply a group facilitation technique)

· 7 – It’s great, I think it is terrific

· 4 – It doesn’t move me one way or the other

· 1 – It’s very bad, I don’t like it at all

Color Rating 
(The best method is to give each person a set of colored squares they can hold up to reveal their rating. Work with available paper colors.)


It made me feel …
	YELLOW – Amused

PINK – Encouraged

ORANGE – Happy

GOLD – Optimistic

PURPLE – Curious, intrigued

BLUE – Sad, depressed
	RED – Angry

GREEN – Upset

PURPLE – Annoyed

GREY – Concerned/worried

BROWN – Bored

WHITE – Some other emotion _________


