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Effectiveness of Health Fairs, Displays, Posters


At THCU, we are frequently asked about the effectiveness of health fairs and displays.  

In general, we recommend that displays be developed just like any other communication vehicle – as a part of our 12 step health communication process, which includes setting clear objectives, audience analysis, message pre-testing, etc. (please see http://www.thcu.ca/infoandresources/health_communication.htm for more information about our 12 step process and our wide range of health communication resources).

We also recommend assessing displays like any other type of health communication message - with our Message Review Tool.  This easy-to-use checklist is available at http://www.thcu.ca/infoandresources/Step8MessageDevelopment.htm 

Literature Search

In addition, we have done periodic searches (last one June 2002) of the health promotion and commercial marketing literature to see whether there is an official ‘verdict’ on the issue of health fair/display effectiveness.

The marketing literature is full of information about the impact of point of purchase displays on brand preference, but we haven’t found any of those articles to be relevant to the health field.  

In the late 1980’s and early 1990’s, there were many articles published on health fairs, particularly in the field of public health nursing.  Most of them begin by making the assumption that health fairs are an important part of a health education or health promotion strategy, and follow with anecdotes about the benefits a specific health fair.  Some include process evaluation measures such as number of people in attendance and participant satisfaction survey results.  Many describe, in detail, the process of designing and implementing a health fair, from making arrangements for adequate parking to popular participant give-aways.  

More rigorous studies, evaluating health fairs against clear objectives are much harder to come by.  We have, however, stumbled on a few, more evidence-based, journal references that you might want to check out (despite the fact that most of them are quite old!).  They are listed below with brief annotations.

The Purpose of Health Fairs as Perceived by University-Based Health Educators

By Mark J. Kittleson and Vivien C. Carver

In Health Values, Vol. 14, No. 4, July/August, 1990, pp 3-7
This study examined the opinions of university-based health educators on health fairs.  It found that health educators with doctoral training were less likely to approve of health fairs than individuals with master’s level training.  The introduction is perhaps the most useful part of this article.  It notes that the effectiveness of a health fair obviously depends on its purpose.  The authors note that an exhaustive review of the literature (pre 1990) showed that most health fairs are designed primarily as organizational efforts for students.  Another common reason for holding health fairs is to build community relationships.  In terms of changing behaviours however, which is what most of our clients mean when they ask about whether health fairs are effective, the authors note that the available published studies do not show health fairs to be successful in changing behaviours.  They go on to say that this “concurs with the health education profession’s philosophy that considers a “one-shot” program insufficient to change a complex health behaviour.”

The Health Fair: An Effective Approach to Health Promotion?

By Mary Jo Clark

In Public Health Nursing, Vol. 2 No. 1 1985 pp 33-42
This evaluation of a women’s health fair on a military base used a health-belief model framework to show that health fairs can be effective in increasing knowledge and intention to change.

How Effective are Health Fairs? Quantitative Evaluation of a Community Health Fair

By Jean M. Bryan; Jann M. Deveraux; M. Lynn York and Robin J. Schoh

In American Journal of Health Promotion (AFB Practitioner’s Forum), Vol. 6, No. 2, Nov/Dec 1991. pp 85-88
This health fair evaluation showed that the sponsoring organization (a hospital) achieved all of its goals and objectives, which included: to provide low cost quality screening for community members based on market demand; to utilize community screening to identify high risk individuals and to link participants to local physicians and medical service; and to facilitate positive health behaviour changes for those individuals identified at risk for hypertension and cardiac disease.

The Health Fair as a Health Promotion Strategy: Effects on Health Risk Behaviours and the Utility of Specific Health Fair Activities.

By Chudley Werch; David Schroeder, and Linda Matthews

In Journal of American College Health.  Vol.35,No. 2, 1986,  pp 74-79.
This study’s results indicated that students who attended a university health fair did not experience greater reductions in health risk behaviour compared with those who did not attend the fair.  Interactive activities were rated as the most enjoyable part of the health fair.

Feria de Salud: Implementation and Evaluation of a Community Wide Health Fair

By Emily Jill Hecker

In Public Health Nursing Vol. 17, No. 4, July/August, 2000 pp. 247-256
This article presents the planning, implementation and evaluation processes of a community wide health fair.  The PRECEDE-PROCEED model provided direction for planning and evaluation.  Though only process outcomes were tracked by this study, it does provide an excellent example of how a well-accepted health promotion planning model can be applied to health fairs.

The Health Fair as an Effective Health Promotion Strategy

By Kimberly Ferren Carter

In AAOHN Journal, Vol. 39, No. 11, November 1991, pp 513-516
The author of this article concludes, after conducting a literature review (pre 1991), that health fairs are an effective and cost efficient health promotion strategy.  Unfortunately the studies that bring her to this conclusion are very different from each other, with a wide variety of goals and evaluation methods.  Studies she sites conclude (collectively – they don’t all speak to each of these conclusions) that health fairs are effective for education, screening, increasing publicity, identifying future health maintenance program needs, maintaining (not spawning) an interest in health, reducing health care costs and sometimes changing behaviour.  She notes that in order to be effective health fairs must have well-trained screening personnel, comprehensive interpretation of screening results, high levels of one on one interaction with visitors, a well-designed floor plan and lots of space.  

Evaluation of the International Garden Festival Health Fair

By R.M. Hussey, M.B. Edwards, J.A. Reid, K. Sykes, H. Seymour, E. Hopley, J.R. Ashton

In Public Health, Vol. 101, 1987, pp 111-117
This evaluation tracked people who took a fitness test at a health fair.  A sample of 234 people who took the test were interviewed.  26% of males and 25% of the females were concerned about their results and of those, 70% intended to exercise more.  A follow-up questionnaire, sent 12 months later, produced a 67% response rate.  27% indicated that they had been exercising more and 37% said their diet had improved.  There was no control group.

An Experimental Evaluation of an Incentive Program to Reduce Serum Cholesterol Levels Among Health Fair Participants

By Vincent T. Francisco, Adrienne Paine, Stephen Fawcett, Judy Johnson, David Banks

In Arch Fam Med, Vol. 3, March, 1994. pp 246-251
This pretest-posttest control group design, with a 6-month delay between pretest and posttest screening evaluated a health fair program for employees of a large Midwestern school district.  The intervention consisted of a health fair, health risk information, announcement of a follow-up screening, and an incentive program which consisted of five $100 cash prizes for reducing serum cholesterol levels by 20% or below 5.17 mmol/L.  The comparison group received only the first three components (i.e. no incentives).  The experimental group showed a 13.2% reduction in serum cholesterol levels, and the comparison group exhibited an 11.3% reduction.  Authors conclude that a health fair, consisting of information on the level of risk and how to reduce risk, and announcement of follow-up screening and incentives can reduce the risk for cardiovascular disease.

Listserv Requests and Web Searches

Requests on various listserves and web searches have also turned up a number of resources on making health fairs, displays and exhibits as effective as possible (once you decide to pursue them as a vehicle).  They are listed below. 

Promotional Displays: A Guidebook for Boards of Health

By Public Health Resource Service, Public Health Branch, Ministry of Health, Ontario

1983
This resource includes information on identifying your audience and their needs, defining the purpose of your display, involving the audience in your display, display location, style and size, use of colour, overall balance and various other design elements.

How to Plan a Health Fair

By Newfoundland and Labrador Heart Health Program
http://www.infonet.st-johns.nf.ca/providers/nhhp/docs/healthfair.html
Tips for Successful Health Fair Displays

By Sam Gitchel and K. Curtis
Please see Appendix A

What Makes a Good Interactive Exhibit

By Bob Raiselis, Monstshire Museum of Science
http://www.montshire.net/stacks/exhibits/goodexhibits.html
Eight Steps for Effective Exhibits

By Meg Ashman, Publications Editor, Communication and Technology Resources, University of Vermont Extension

http://www.uvm.edu/extension/ctr/8steps.htm 

How to Create a Table-Top Display

By Miller Neighbour & Associates

Please see Appendix B

Perth County Prenatal Health Fair: Design Recommendations for Displays

Please see Appendix C

Poster Design

Finally, in our searches we have discovered a fair number of resources and journal articles on how to develop good posters – for academic or general education purposes.  Some of the best ones are listed here. 

Presentation of Research Findings: The Poster Session

By Dorothy Sexton

In Nursing Research, Vol. 33. No. 6. November/December 1984 pp 374-375

Posters as an Educational Strategy

By Sally Duchin and Gwen Sherwood

In the Journal of Continuing Education in Nursing, Vol. 21, No. 5, pp205-208

Poster Design – Six Points to Ponder

By Bernard Brown

In Biomedical Education, Vol. 25, No. 3, 1997

A Poster is Worth a Thousand Words: How to Design Effective Poster Session Displays

By Ann Coulston and Mickie Stivers

In Journal of the American Dietetic Association, Vol. 93, No. 8, 1993 pp 865-866

Developing and Presenting a Research Poster

By Nancy Muir Ryan

In Applied Nursing Research, Vol. 2, No. 1, February 1989, pp 52-55

A Rating Scale to Evaluate Research Posters

By Angeline Bushy

In Nurse Educator, Vol.16, No. 1. January/February 1991. pp 11-15

The Poster Exhibit: Planning, Development and Presentation

By Sue Ann McCann, Roberta Solomon Sramac, Sherill Jantzi Rudy

In Orthopaedic Nursing, Vol. 13, No. 3, May/June 1994, pp 43-49

Poster Update: Getting Their Attention

By Roxanne McDaniel, Carole Ann Bach, Melissa J. Poole

In Nursing Research, Vol. 42, No. 5, Sept/Oct 1983. pp. 302-304
APPENDIX A

Tips for Successful Health Fair Displays

First, what is a successful health fair display?  In our opinion, it provides education or information, which serves as the impetus for positive health-related behaviors.  

Possibilities cover a broad range, depending on the topic.  Some examples are: 

· practicing a new stress management skill

· exercising in a way that is less likely to cause overuse injuries

· seeking a medical evaluation for a suspicious mole

· seeking counseling for a previous sexual assault.

How do you achieve this?  Successful displays do the following.  

1. Attract passers-by. 

Most students at the Health Fair are on tight schedules, and will choose to participate in some displays based on their first impressions.  Ask yourself: What will a passer-by know about my display from a three-second glance across the room?  What are we offering? 

Suggestions:

· Use a bold and clear sign which states your topic.  Software packages such as Bannermania and Print Shop do a nice job.   Tempera paint and butcher paper work, too. 

· Your sign might tell passers-by what they will get by stopping.  For example:   "Get Your Blood Pressure Here"; "What's your Sexual Assault IQ?";  "How Much Do You Know About Diabetes?"  "How's Your Posture? - Find Out Here"

2. Invite interaction.


Options include:

· Physical measurement or assessment

· Assessments of knowledge, attitudes, or behavior.

· Something tangible to start a conversation. 

Examples: 

· A skin cancer display might offer a checklist for participants to assess their risk factors. 

· A breast health display could use latex models to encourage participants to learn how a lump feels, and learn about other methods of early detection. 

· A condom display board will elicit questions about types of condoms, effectiveness, costs, etc. 

These tools will help start an interaction.  To follow through, be prepared to discuss related topics such as risk factors, prevention, early detection, local resources, etc.  Know your topic!
3. Provide printed information for people who: 

· want more detailed or supplemental information, 

· prefer to learn by reading, or 

· are in a hurry. 

Different pamphlets/fact sheets might be required to meet these needs.  

For example, a booth on eating disorders might include the following pamphlets/brochures: 

A description of the characteristics of common eating disorders; supplemental information on nutrition, healthy weight management, and how to help a friend with an eating disorder; a list of local resources for education, evaluation, and treatment.

4. Emphasize prevention and lifestyle influences.

Depending on the topic, this may mean primary (preventing acquisition of a  condition), secondary (preventing its progression) or tertiary (preventing complications).


Examples:

· A display on sexually transmitted infections should emphasize preventing their transmission. It should also have information on where to obtain diagnosis and treatment. 

· A sexual assault display can address both reducing the risk of assault and how to limit the emotional ramifications of an assault which has already occurred – e.g. where to go for counseling.  

5. Encourage people to take action after the health fair.

The information you present to people will have a limited effect.  A realistic expectation is that your learning activities will serve as a “cue to action” later in the person’s life – like getting a reminder card from your dental hygienist.

Rather than have an immediate impact on behavior, it is more likely that you will be able to influence the person’s intention to act at a later time.  So it is important that people leave with information on specific recommended behaviors to perform or with a specific referral to a resource for changing behavior in the future.

Other Considerations

Attitude:  Smile, welcome people, and encourage them to visit your display.  

Fun factor:  Consider using bright colors, balloons, posters, etc.  Displays that look fun attract more interest.  

Giveaways:  Giving something away attracts interest, but is not inherently educational.  We ask that giveaways support the wellness theme of the Health Fair.  
How to have an UNsuccessful display: 

· Sit behind your table, reading or looking uninterested. 

· Expect that pamphlets or printed information alone will stimulate interest. 

· Set up at VCR and expect people to stand and watch. (People may stay to watch a brief “infomercial”.)

Feel free to contact one of us if you would like to discuss your display.


Sam Gitchel

278-6735
samg@csufresno.edu
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Cynthia Osborne
278-6786
cynnyo@csufresno.edu

APPENDIX B

MILLER NEIGHBOUR &ASSOCIATES

778 LOGAN AVENUE .  TORONTO .  CANADA .  M4K 3C9

T 416 461 7744 . F 416 461 7332

 www.millerneighbour@smpatico.ca
How To Create A Table-Top Display

Answer these 12 questions before you begin to create a display.  

Keep your answers short and simple.  The more focused and 

single-minded your display is, the better it will communicate.

1. Who are the audiences for the display?

Preferably one, maybe two, not ‘everybody’

Describe their mindset, their knoweldge/attitude of you.

2. Where will it be seen?

Conferences, workshops, seminars?

Describe the setting, the ‘competition.’.

3. Who will normally staff display?

Will it ever be left alone?

Are the staffers professionals?

Do they need special training to present?

4. What will be its main message?  

What one thing do you want viewers to do or think, from seeing the display?

5. What other information must it carry?

Keep this limited.

Will booklets or videos or a slide show provide the detail?.

6. What other elements must it carry 

  Pantone colours, logos, website, telephone?

  Be precise.  Making late changes costs money.                                     

7. What other literature may be present?  

Folders, posters, give-aways?

8. Is English the only language to be displayed?

Should there be French, Chinese or other key

Languages?.  Should they have a separate display?

9. Is there a need for extra, interchangeable panels, to present other messages?  If so, what?

Being flexible to change often gives a display a longer life..

10.
When is the display first needed?  What should its ‘shelf-life’ ideally be?

You should allow 4 weeks for production, from the first briefing to the  date you need to present the display. It is also important to know when it will be replaced.
10. What should its general ‘tone-of-voice’ be?  

Serious or casual?  Friendly or concerned?  Challenging or helpful?  Be as specific as you can.

This is key to the look and feel of the display.

12. Who will approve the concept and designs for production?

As few people as possible – and the same people who brief your designers.  Late changes and new ideas are expensive.

For costs and other information, you can reach us at

millerneighbour@sympatico.ca
APPENDIX C
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Perth County 

Prenatal Health Fair

Design Recommendations for Displays

Please note that these are recommendations only, not requirements.  They are intended to help make your display enticing, readable and appealing to the eye.

· Design pointers to keep in mind

· display content should be readable from 8-10 feet away

· a component should be at least 16 inches x 20 inches in size

· Main title

· heading of the display should be in caps

· letters should be a minimum of 4 inches (400-500pt)

· Other titles

· can be upper and lower case

· letters should be 2-3.5 inches (145-200pt)

· Text

· there should only be five to seven lines of text on a 16 inch x 20 inch component

· each line should consist of only three to seven words

· text within a component should ideally be a 2 inch minimum, but may be 1-2 inches (70pt)

Adapted with permission from materials produced by the Middlesex-London Health Unit who developed the above recommendations in consultation with the Health Communications Unit at the University of Toronto, Communications Manager of the Middlesex-London Health Unit and in consultation with graphic artists.

03/03
Gitchel, S., Davoli, J., and Curtis, K.A.  Revitalizing a Campus Health Fair through Student Involvement an Training.  Presented at American College Health Association 2000 Annual  Meeting,  Toronto,  May-June, 2000.


No reproduction of this document may be made without citing the source. 





For more information, contact: Sam Gitchel, Health Educator, University Health and Psychological Services , California State University, Fresno.  (559)278-6735     <samg@csufresno.edu> 
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